

















BUDGETS & SPENDING

Approximately what percentage of your organization’s

total marketing budget (nhot including staff)

IS spent on content marketing?

Percentage of Total Marketing Budget Spent
on B2B Enterprise Content Marketing

38%

Average: 21% 21%
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BUDGETS & SPENDING

How do you expect your organization’s content
marketing budget to change In the next 12 months?

B2B Enterprise Content Marketing Spending
(Over Next 12 Months)
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METHODOLOGY/DEMOGRAPHICS

B2B Enterprise Content Marketing 2017: Benchmarks, Budgets, and Trends—North America was produced by Content Marketing Institute and
sponsored by Knowledgevision®.

The seventh annual content marketing survey, from which the results of this report were generated, was mailed electronically to a sample of marketers
using lists from Content Marketing Institute, MarketingProfs, The Association for Data-driven Marketing & Advertising (ADMA), and WTWH Media.

Atotal of 2,562 recipients from around the globe—representing a full range of industries, functional areas, and company sizes—completed the survey
during July and August 2016. This report presents the findings from the 250 respondents who indicated they worked for enterprise (1,000+ employees)
organizations in North America that primarily sell products/services to businesses (B2B).

The chart on p. 5 of this report compares the B2B enterprise respondents with the overall sample of 1,102 B2B marketers from North America, whose
responses were previously presented in the Content Marketing Institute/MarketingProfs report, B2B Content Marketing 2017: Benchmarks, Budgets, and
Trends—North America.

Additional reports based on the annual survey are available at www.contentmarketinginstitute.com/research. Special thanks to MarketingProfs
for their assistance with the annual survey and the B2B North America and B2C North America reports.

B2B Enterprise Industry Classification B2B Enterprise Job Title/Function
(1,000+ Employees)

Marketing/Advertising/
B Technology Communications/PR Management

B Marketing - Staff/Support/
Administration
Accounting/Banking/Financial Insitutions M Content Creation/

B Manufacturing
Management

Consulting
General Management
(GM, EVP, SVP, VP)

M Other

B Engineering/Construction/Architecture
M Healthcare/Pharmaceuticals

Telecommunications/Cable/Wireless
M Other
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ABOUT

Thanks to all the survey respondents and survey distribution partners who made this study possible.

About Content Marketing Institute (CMI)

Content Marketing Institute is the leading global content marketing education and training
organization, teaching enterprise brands how to attract and retain customers through compelling,
multichannel storytelling. CMI’s Content Marketing World event, the largest content marketing-
focused event, is held every September in Cleveland, Ohio, USA, and the Intelligent Content
Conference event is held every spring. CMI publishes the bi-monthly magazine Chief Content
Officer, and provides strategic consulting and content marketing research for some of the best-
known brands in the world. Watch this video to learn more about CMI, a UBM company. To view all
research and to subscribe to our emails, visit www.contentmarketinginstitute.com.

About Knowledgevision®

Knowledgevision® is the leading innovator behind online interactive presentations. We've created Knovio, the Smart Media Platform, to
help organizations and institutions master the challenges of video and interactive content creation, delivery, and tracking. From recording
and hosting video, to providing advanced analytics, collaboration workflows, and assessment tools, Knovio makes it easy to create, organize,
and manage every aspect of interactive content and video. Over 150,000 users and nearly 200 companies worldwide experience new levels of
productivity and audience engagement with the Knovio smart media platform. With Knovio, you can do more with your video and interactive
content. Learn more at knovio.com or knowledgevision.com.
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